
On Friday, October 14th – at 9:00 am 

CCTA Presents 

“Value of Platforms in a Crowded Video Space” 

The Internet offers an enormous reservoir of content accessible with only a few clicks. 

But it’s this very richness that produces challenges around discovery, utility, ease of 

access and cross-platform symmetry.  

Find out more about the power of the platform as leading business development 

strategists share their ideas and beliefs about the marriage of online video content with 

delivery and presentation platforms – and why they think this pairing is critical for 

achieving scale in a changing video sector. 

 

 

                                         

 

 

 

 

CCTA 2016 Fall Board Meeting 

Monterey Plaza Hotel, Monterey, CA 

October 13 & 14, 2016 

Register Online at www.calcable.org/events  

Matthew Strauss, EVP and GM, Video Services 
Comcast Cable  

Matthew Strauss serves as Executive Vice President and General Manager, Video 

Services for Comcast Cable. In this role, Matt is the steward of one of the the nation’s 

largest pay TV distributors of video and entertainment services. With a strategic focus 

on innovation, personalization, and seamless access to the best entertainment 

experiences across platforms, Comcast Cable has introduced next generation video 

products and services that transcend traditional TV including the first cloud-based set-

top box, the X1 Entertainment Operating System; the nation’s first talking guide; and 

the most robust video on demand platform in the business, Xfinity On Demand.  

Matt has received several cable industry awards, including the Cable & 

Telecommunications Association for Marketing’s Mark Award, CableFax magazine’s 

Programmer of the Year and the Multichannel News’ Innovator of the Year Award for 

programming. He holds a B.S. from New York University’s Stern School of Business and 

resides in Cherry Hill, NJ with his wife and four children. 

Stephen Shannon, GM, Content and Services  

Roku, Inc. 

Steve Shannon heads Roku’s content and services group which is responsible for 

establishing new content relationships, acquiring entertainment and growing services on 

the Roku platform. Steve has co-founded and led many successful companies that have 

shaped the digital living room. Prior to Roku, Steve held senior executive roles at digital 

media companies, RealD and Gemstar-TV Guide.  

Steve also has deep experience growing digital media start-ups from the ground up. He 

co-founded iband and sold it to Macromedia after developing what is now Adobe’s 

Dreamweaver product line. Steve also co-founded Akimbo Systems, the first Internet 

video-on-demand service for television. Prior to Akimbo, Steve launched ReplayTV, the 

first digital video recorder and drove product, marketing, and sales strategies. Steve holds 

a bachelor’s degree from University of California at Los Angeles and an MBA from 

University of California at Berkeley. 

http://www.calcable.org/events

