
Panel Bio’s 

Trisha Nicolas, Producer at Snapchat.  Trisha Nicolas is a multimedia content 
professional who currently works in the news division at Snapchat and champions the multicultural 
content programming efforts. Her role includes but is not limited to editorial planning and creating 
content strategy to support news events and culturally relevant and socially impactful projects on a global 
scale. Prior to Snapchat, Trisha was a Local TV News Reporter and Anchor where she worked on-air at 
news stations in New York City and Greater Boston. Trisha has a deep understanding of culture, 
technology and the content strategy needed to uplift diverse voices in a shifting media landscape. 

James Norman, Founder of Pilotly Over the past decade James has become a 
thought leader in the media and entertainment industry, particularly in OTT media and consumer video 
consumption behaviors. In 2008, James founded Ubi Video, one of the first aggregators of all things 
streaming video. After Ubi was acquired by an MVPD, he moved on to develop GroupFlix, an a-la-carte 
streaming service. His latest venture, Pilotly, helps content creators gain deeper consumer insights by 
harnessing the power of real-time feedback. Clients include NBCU, Ovation, All Def Digital, Lionsgate and 
more. 

Amanda Fraga, Head of Fan Intelligence at Live Nation Amanda's 
insatiable curiosity for human behavior and culture has made her a student of consumer behavior and 
trends for over a decade. Her past work includes connecting with Millennial and Gen Z youth to help 
drive the future of Fortune 500 organizations (beer, sneakers and fem care, to name a few) – leading 
strategy/innovation projects from global brand positioning to new product development. As Live Nation 
seeks to culturally contribute to society and engage more personally with their consumers, Amanda 
uncovers meaningful insight about fandom and the future of entertainment to help drive connection and 
change. 

Matt Farina, VP of Digital Products & Programming, Content 
Distribution at NBCUniversal  Matt manages the distribution partner products for 
NBCUniversal television networks. Matt’s team is focused on driving video consumption, monetization 
and product launches on distribution platforms such as Set Top Box, MVPD TV Everywhere and digital 
MVPDs. Prior to joining Content Distribution, he was on the NBCU Ad Sales team managing their digital 
advertising platforms.

Moderator: 
Lynzie Riebling, VP of Insights at REVOLT TV 
Evolving market research for today’s ‘no-marketing-bullsh*t’ youth is one of Lynzie’s favorite pastimes. 
While in the past you may have tried to hold a focus group or conducted an anonymous survey – today 
here at REVOLT we push the boundaries by knocking down that proverbial 2-way mirror separating 
consumer and brand. We speak to the youth up close & personal at events, on the road and sometimes 
even in-home. We also hold an ongoing conversation online with thousands of Hip Hop fans weekly via 
their mobile devices. But really, what we do with all of those findings is the fun part! Our insights come 
to life in our content, platform strategy and marketing efforts alike. Behind every great brand, are even 
better insights! 




